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Module Aims:
¢ To develop a thorough understanding of key debates in Globalisation Studies.
e To critically evaluate key drivers of Emerging Markets.

e To examine and analyse the multiple processes and development of the global
economy.

Expected Learning Outcomes
At the end of this module, students should be able to:

Knowledge and Understanding:
1. Critically evaluate key issues in Globalisation Studies

2. Analyse patterns and processes of the development and growth of commercial and
non-commercial organisations

3. Critically evaluate the principles for differential economic, socio-cultural and political
developments.

4. Critically reflect how global issues lead to transformation of modern societies and
economies.

Transferable/Key Skills and other attributes:
e Presentational skills
e Communication skills
e Writing skills
e Team work and time management

Assessment: please indicate the type(s) of assessment (eg examination, oral, coursework,
project) and the weighting of each (%). Details of indicative assessment tasks must be
included.

Assessments are designed to evaluate knowledge and understanding of key concepts and
theories. The assessments will involve the use of critical reflection and hone critical analytical
skills. The assessments will also examine the ability to conceptualise the theories and
application of them to practice.

The first assessment will normally require the students to undertake a group assessment (for
example a case study or presentation). The second assessment also requires students to
undertake a group assignment or presentation on a topical subject.




Assessment | Learning Type of assessment | Weighting Duration | Word count
Outcomes (if exam) | or equivalent
to be met if appropriate

1 1,2 Group work 50% n/a 2,000

2 3,4 Group work 50% n/a 2,000

Learning and Teaching Strategies:

Lectures will introduce theoretical concepts and tutorials/ workshops will enable students to
further enhance their understanding of the theoretical concepts and apply them to case
examples.

Syllabus outline:

International Business Environment, Globalisation and anti-globalisation debate, global cities,
financial globalisation, varieties of capitalism, transnational corporations, global production
networks, East Asian Economy, Asia-Pacific Economy, Anglo-American Economy.
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